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TRAVEL EXHIBITION K

It iIs the most important annual meeting place for tourism, where
professionals and travellers discover new experiences and inspirations
for all ages.
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For 47 years, it has been Hungary's leading tourism opening event, an
indispensable platform for professionals to build relationships and learn
about the latest trends. During the four days of the event, the general
public can gather inspiration from a wide range of domestic and foreign
destinations, have a closer look at the culture and customs of different
countries, get to know the specialities and attractions of Hungarian cities !"

and regions, experience new things - and win valuable trips.
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Experience tourism brought to life
 Professional conferences and B2B meetings

Current tourism trends, inspiring presentations, business networking.
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e Cultural, musical and gastronomic performances
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Regional dances, live music shows, cooking shows.

\ » Popular travellers stories

Authentic, personal stories from well-known bloggers and vioggers.

Interactive experience points and themed activities Experience, -
information and inspiration in one place - tangible travel experiences.

.+ lIslands of Experience - where visitors can be part of tourism.
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Our aim is to make the exhibition not just a spectacular tourism event, but a

%

meeting place for the industry, where market players can build valuable
relationships, find new parthers and gain relevant professional knowledge. Our
conferences explore the latest trends and challenges, while B2B programmes offer
targeted networking.
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‘In addition to exhibitor participation, free visitor invitations will be provided
for the full four days, based on the stand size requested.
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In 2025, we launched our first B2B speed business meeting programme, which
enabled fast, structured and effective networking between exhibitors and trade
visitors. In response to its great success, it will return in 2026 in an enhanced form
- with even more matching opportunities, a personalised referral system and
targeted partner contacts.

I}“'Yi bevételek

ISR

1050 MRD . BN
A Ll

!(_?[fWDomk

H )

' s
AN 2
{ \
.$ -
< '
>

A\ ! S BN BN B & W OB

RO

TRAVEL" “@



TRAVEL" 2025

DAYS
COUNTRIES
EXHIBITORS

VISITORS

(together with the visitors of the Budapest Boat Show)
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COMMUNICATION 2025

specialised media appearance on influencer online
cooperation radio and television cooperation appearances
eDm letter to our public space banner YouTube view
owhn database display appearances
unique user on reach during the month of reach during the month of
Facebook and the event on the exhibition's the event on the exhibition's
Instagram Instagram page Facebook page
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Total media value of Euro
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WHY IS IT WORTH EXHIBITING IN 20262
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Build personal relationships! Meet live with your existing and new customers and professional partners
- face-to-face meetings are still the most effective business tool today.

Be part of the biggest and most prestigious tourism event in Hungary! A platform where the key
players in the industry are present and where you can stand out.

Present your products and services directly to national and international decision makers! Among
the trade visitors of the exhibition you will find the most important market players looking for real
business opportunities.

Target customers who are committed to tourism and active leisure! It is a unigue opportunity to
reach exactly those who are open to new things and ready to travel.

Sell locally - instant sales opportunities await! Face-to-face presence speeds up business decisions, so
you can not only introduce yourself at your stan, but also generate real revenue.

Strong, targeted media support ensures high visitor numbers! Nationwide campaigns, social media, e-
DM and public displays mobilise potential customers - and you can be where the market is.

With a rich programme of professional and public events - lectures, conferences, business forums,
cultural experiences - you'll not only exhibit, but also keep learning and be inspired.

Build your brand and get to know your competitors! The exhibition is a great opportunity to build your
brand and assess the market situation so you can stay one step ahead.

Personalised professional support at every! Our team will do everything to make your launch a smooth
and successful one, so you only have to focus on the content.



Present the food and drink specialities of your destination!

CULINARY ADVENTURES

A tasting is a real experience, so visitors will remember your stand
and your destination.

It's much easier to grab the attention of visitors with a fragrant,
freshly prepared food or drink offer. Gastronomy is a universal
attraction that can set you apart from other exhibitors.

A well presented food or drink is also visually appealing - visitors are
happy to take photos, post them and share them. This leads to
organic reach and brand awareness beyond the exhibition.

The flavours and scents evoke memories and create an emotional
connection between the visitor and the region, country or service
presented, which can have a lasting impact.

Modern travellers are not just looking for places, but for authentic,
flavourful experiences. A taste of gastronomy at an exhibition is an
authentic way to capture the atmosphere of a destination.

If you represent a destination, gastronomy is an essential part of the
communication that increases engagement and direct interest.
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Caravan Salon

one pavilion

40 exhibitors Hungary's largest
100 boats caravan and motorhome

* 100 e-bikes to try for Hungary's largest
free international Africa

« 3000 m2 test track themed forum with

« 1800 test drivers in programmes, authentic
2025 accessories

domestic range of motor exhibition
and electric boats

stage and demonstration
pool with professional
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CARAVAN SALON

One of the most prominent themes at Hungary's leading
tourism exhibition is undoubtedly the Caravan Salon, which
will continue to welcome visitors in 2026.

Most of the exhibitors are regular travellers
themselves, so for the more experienced
this is an annual meeting place, and for

those who are new to this form of travel it is
a great opportunity to get first-hand
information from more experienced
travellers.

In 2025 visitors were able to view over 50
caravans and motorhomes from 20
exhibitors. The success of the event is
reflected in the number of vehicles that
found a home this year.
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E-BIKE TEST&SHOW

The third E-bike Test&Show in 2025 was again very popular
among visitors and exhibitors alike, with more than 1800
people trying out one of the 100 e-bikes on a purpose-built
3000 square metre track.

== Sl As in previous years, a wide range of domestic brands were
- P
represented at the event.

Visitors were not only able to view the range of electric bikes
on the stands, but also to test them free of charge on the
test track during the exhibition's opening hours.
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Blogger Corner is a public programme where visitors can meet
their favourite travel bloggers live and hear their travel
experiences, tips and advice.

Our speakers include travellers who have been all over the world
and offer useful advices, tips and tricks that anyone can easily
apply on their next trip. The themes of the presentations are
based around the exhibition's main theme, but are also closely
related to the event's thematic focus.

In 2025, on the fourth day of the exhibition, the stage was
occupied by the travellers of the Untraveled Roads Festival,
where 8 Dbackpackers shared their experiences with the
audience.

TRAVEL*
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ADVENTURE ISLANDS

SUSTAINABILITY ISLAND

The PET Cup Association, the driving force
behind the PET Cup initiative, focuses on cleaning
up rivers and floodplains, while also putting a
strong emphasis on raising awareness and
educating people about river pollution.

ISLAND OF ARCHITECTS

Buildings with LEGO bricks, a building table for
budding builders and guaranteed fun for the
whole family with KocKaland.

FESTIVAL ISLAND

Several national festivals were represented on
the Festival Island and special ticket promotions
were also offered to visitors.

The SZIGET, EFOTT, the Valley of Arts and the
Kerekdomb Festival also participated.
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VR ISLAND

Digital technology can be used to create unique
individual and team games that are fun and
exciting for everyone, regardless of age, gender or
IT skills.

HEALTH ISLAND

Hungary's Comprehensive Health  Screening
Programme is the largest health protection
programme in Hungary in humanitarian form, and
one of the stops was the Travel Exhibition, where
we offered free screenings and useful health
advices to our visitors.

ACTIVE ISLAND

Since 2005, they have been providing ski and
snowboard instruction on the banks of the Rakos
stream in Zuglo, and from 2020 they also offering
ski and snowboard instruction on their special ski
slopes next to the Decathlon in Csomoaor, and in
2025 they could be found in HUNGEXPO Pavilion A
at the Travel exhibition.
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FOREIGN COUNTRIES

One of the main pillars of the exhibition is the range
of countries and regions from abroad, as the event is
an excellent platform to showcase the country as a
destination, from popular travel destinations to exotic
or less known destinations.
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Exhibitors in total

250

of which foreign
exhibitors

66

Foreign countries
in 2025

35

4

Destinations from abroad
in 2025 (not exhaustive)

Algeria
Austria
Bosnia and Herzegovina
Egypt
Madagascar
Malta
Morocco
Slovenia
Spain
Turkey
Uzbekistan
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OUR VISITORS

(based on previous research results)

52% 2/3 63%

WOMAN BETWEEN 30 AND 59 LIVES IN BUDAPEST OR IN
YEARS THE AGGLOMERATION
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TRAVEL HABITS OF OUR VISITORS

(based on previous research results)

Where do our visitors usually travel? How often do our visitors travel?

mostly abroad N/A
15% S

several times a year 69% z oo/ in winter and in summer,
0 usually twice a year

mainly in Hungary
17%

at least once a year

nationally and internationally
67%
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the target is to reach 23.000 travellers or
people who want to travel and to dicover
new destinations

you are seeking the best value for money,
based on personal relationships to reach

o o your target group
o.. o...
o. .0.
o. .‘.
.. you would like to build a database and
00000000 cescccccccne use its presence to build personal
. ] L]
7 relationships
0. ....
.. ..
.. ...
.. ...
* e, you want to meet the travelling public

aged between 25 and 65, who like to
travel and are also frequent travellers

you want to promote your country's

culture, and put yourself on the map as a
new travel destination
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THEMATICS

 Foreign countries

« Tourism regions in hungary

* Tourist offices

* Travel agencies

« Accommodation

 Mayor's offices

 Municipalities

* Transport companies

« Catering services

« Theme tourism (active, holiday, festival,
gastronomic, religious, etc.)

» Professional organisations

TRAVEL" “@
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EXHIBITOR INFORMATION

01 Venue
HUNGEXPO Budapest Congress and Exhibition Center
H-1101 Budapest, Albertirsal street 10.

02 Date
19-22 February 2025

03 Opening hours
Thursday-Saturday: 10-18,
Sunday: 10-17.

DISCOUNTED PRE-REGISTRATION DEADLINE

31 October 2025

FINAL APPLICATION DEADLINE

31 January 2026

-

APPLICATION
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https://utazas.hungexpo.hu/en/for-exhibitors/application/

FAIRGROUND ADVERTISIN URFACES

n addition to the exhibition stand, there are a range of tools available for exhibitors to choose from to enhance
their presence. To ensure the success of your participation, take advantage of the advertising opportunities in
the Exhibition Centre!

L e
“Tr=lin

" DIGITAL MARKETING SERVICES

Through our exhibition’'s pages, you can target your visitors, our digital marketing service allows you to
communicate directly and personally with your target audience. By using our service, you can save time and
effort as the recruitment is handled by our digital marketing team. Visual content, a well-worded message, is a
great way to strengthen your online presence for your target audience.

L ———

UNIQUE APPEREANCE

For discounted package deals, individual and sponsorship offers, please contact our colleagues or email
utazas@hungexpo.hu!
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OUR PARTNERS

Turizmus Kft.

. MUISZ

Association of Hungarian Travel Agencies

BALIAS TR T

HUNGARYCARD

~ ELFOGADOHELY

Hungary Card
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© Klara TIHANYI

Strategy and business development director

Brigitta HORVATH

Exhibition director

p +36 30 250 3677

”’u@ tihanyi.klara@hungexpo.hu

® 36304987580

@ horvath.brigitta@hungexpo.hu

Tunde PAL Orsolya BAZSIK

Travel*, E-bike Test&Show sales manager Travel* junior sales representative

O 36308237858 QO 36300852415

@ pal.tunde@hungexpo.hu 8 bazsik.orsolya@hungexpo.hu

Hanna PAULECZKI Zsolt SZENTE

Caravan Salon sales manager Marketing manager

® 36305365027 O 36302399997

@ pauleczkihanna@hungexpo.hu @ szente.zsolt@hungexpo.hu
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Carmen Capanu Maria Kleinova

ROMANIA PROMO RESTART Srl. SLOVAKIA, CZECH REPUBLIC SVT, s.r.o.
® 40746227905 O 21903601138
@ promorestart@yahoo.com @ info@svt.sk
Péter Palké Alessandra Andreoli
POLAND Polish-Hungarian Chamber of Commerce ITALY GLOBE TROTTER SAS
e + 36 20 422 4329; +48 508 698 284 e +39 393 971 2553
@ peter.palko@plhucc.com @ info@gtrotter.it; alessandra.andreoli@gtrotter.it
Tyutyunkova Monika Ana Dijan
BULGARIA Bendida Kft. CROATIA AND BALKAN COUNTRIES  Smartexpo
QO 36704074086 ® 385915397683
© bendidakit@amailcom © zna@smart-expoeu
Eileen Yin, Rachel Zhang Ms Esra ibrahimagaoglu, Mr Hakan Kurt
CHINA Sichuan-Sino-Hungarian Huaou Culture Development  TURKEY  Messe Turkey
Q@ 8628853125 25810 O .0ss5476102
@ yin.ailing@hepasihol.com; zhang.xinlei@hepasihol.com 8 esra@messeturkey.com.tr; hakan@messeturkey.com.tr
Erhan Berkmen Ms Yeliz Erez
TURKEY Taneva Fuarcilik Org. Tic. Ltd. Sti TURKEY  World expo
O 905333410979; +90 532 6427654 @® 902129800009
@ beyhan@taneva.com.tr @ operation@worldexpofair.com

Eric Van der Berghe
BENELUX + FRANCE

Q +32 498 3312 26

W hungexpo:’ 8 eric@stradex.be
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